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DINTOVIDAWKOYNISNUNDUL@:aRoudautut 2023/2024 From a period of reflection and self-discovery in
Sudishlanoidndgnuavns "asvassAtkl” RGaUEvTU Fodasu 2023/2024, we have now entered a more distinct era of "recreation”.

lfJumstUé'auuUaoﬁ'dwé’utcTua"'ms‘udnoonuuu 6oﬁ‘1§\)onTon'\a?ﬁ This exciting transformation presents opportunities for designers
to reimagine the future of living.

92¢0¢-5¢0¢

RERR®
FUTURE

BASIC
ORGANIC

1IshlaSuaunmistivtenuikuvov msaganfuluaunna (Reimagine

= ‘||_ the future) Designing living spaces is no longer just about
L E msaanuuuv*@uﬁaa‘mFTEJ50TLJTU'llﬁléaouaonmuaoumu aesthetics—it's about Integrating Iinnovation with human
i gl ki !‘ !;; ( e o i = ey 5 S understanding to create new, meaningful, and sustainable ways
gl Wl - t ucuUumsua'\uu:)cmssuw‘mun:nuwﬂo?uuqua IWDasI0assAonN :
1, = == "w e A S AR S of living that can grow and evolve alongside people.
Ml < T msaganAusULUUTKLNTAUKUNeIa:gvdguwsSauIGulaua:UsulUasu
V= | 3 SULTH COTTO has decoded these transformative trends and
A _,g nm »eom . TuwsSauriugau

2 o presents flve design trends that will reshape living spaces In
COTTO JvldnaasKans:uanmsiasuudavikand ua:ulaus

2025-2026. Let's explore and discover design ideas that will meet

e

oonudu 5 Insudalutino:uvasuTaunisagondeiul 2025-2026

the needs of future users through these five trends together.
uIrhAWINtoLaAuUWUToLdeMsoonUU Av:aaulondRigoiutu

aulnalUwsaunu

RE(AI)MAGINE - A trend merging the advancement of Al with

nature, creating smart spaces that understand user needs while

RE(AI)MAGINE - lnsudﬁua1uno1uﬁ1o§1uao Al lONnAuUsssuBTa

~. o od e -, pu e ~ ~. i o
as1owunSoasu:ANNSIEIU aauToNGNVAUWOATULAADIU

i delivering functionality and sustainability.
godu

, A . - RE'FINED - A trend redefining luxury with a focus on
RE'FINED - INSUGNTENUAIUKSKSISUNUUTKL Tatotusia:idea : ) ; ) )
craftsmanship and attention to detail, offering exceptional

FREEDOM
SPECTRUM

UoVVWAS WA lla:asioUssaunistiwiAuiaaulongniswnnou ; : x
experiences that support genuine relaxation.

DENVINDSEY

REZYCLE - A trend reimagining value from existing materials,
REZYCLE - InsucitkomsasoassAntuAkLoINGolan a:naudsa reflecting the eco-conscious spirit of the younger generation

SryryrrusnilanuovausulkuriuUGTBURDaT0E through stylish, sustainable design.

RE-NAIZZANCE - A trend blending tradition with modernity,

creating distinctive spaces that connect local culture with the

RE-NAIZZANCE - Insudiuaiuao1udolauuazauiuale

asoassAWuRRDNANUNIIaWN:MD IBoulgvScuUSSSURDVAULTN
digital-age lifestyle.

fnulawalodgnadna

= RE-MY:D - A trend bridging the real and digital worlds,
seamlessly integrating the warmth of humanity with technology

WauAIUBDUSUUDYUULEITNNAUINATUlagDE10a0ad Woashowun to create spaces that bring joy to daily life.

UKOADFUIUTSAUSESU

RE-MY:D - Insudiasivaaussous:kivlanosoua:lanasna
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Flat White
Long Black
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Wonouldtoaugumwnanatldustigs aWugUUDVEAU
3nAvdoAuavADINdgn Ageless Society AdUS:6INSg03e
WuTU nMsaanuuUWURagoAaSvdovgndndWTKIITRaaasu
fiuusuniwasulu lasd Quantum Computing ua: Al LNGY
gNs:AUACUNWE3Q

ANSIEDVKINOFUQASKIIOUSANSSULA:ADNUEOEU 30
UnlUgnmiswanuuusAa Biophilic Design WhAUAUMDaUDY
UryryUs:ausg lunsasvassAWunnbufdauwusnunisigou
28G5 a8o1 sutiauinsud ‘Re(Al)magine’ Aa:Naufioms
uasauusaanisoanuuunLvgaulnadudviiu dounIsuaiu
LuuoAa Universal Design, Smart Integration ua: Sustainable

Innovation WhasenuasolduktolGeD

As health consciousness becomes a fundamental
lifestyle and society transitions into an Ageless Society era
with a growing elderly population, the design of living spaces
must bereinterpreted to align with these changing contexts.
With Quantum Computing and Al playing a pivotal role in
enhancing the quality of life.

The pursuit of balance between innovation and
sustainability has led to the integration of Biophilic Design
principles with advanced artificial intelligence in creating
spaces that vibrantly interact with their users, resulting in
the trend of 'Re(Al)magine’ that reflects a revolutionary
design approach towards a sustainable future, achieved
through the seamless integration of Universal Design, Smart
Integration, and Sustainable Innovation into a cohesive whole.

LIVING
SPACE

tuduandaenssu INsudtuoniaHiuAUSOU
avsRuauinaluladivnfuac dusssusa U I§uanelhv
Wa2IKo MSToUNUUDVBUNIDAaSI0DEA KionsIdns:onlAvY
Aloudowunnieluta:nisuan soufivonistinuusaa
Biophilic U WUs:gndldhotundsUnsoua:nIsSanIsWuna
1o AoUANUNSTGINATuTaddoase:unIsAdUAUANTW
1oQasw

In architecture, the trend is expressed through
a contemporary fusion of technology and nature. This is
exemplified by flowing, curved lines, layered wall surfaces
that create depth, and curved glass that seamlessly
connects interior and exterior spaces. The concept of
biophlilic design is applied both in forms and integration
of green spaces, alongside the use of smart technology
to regulate environmental conditions.




nau Gen Y ua: Gen X asuduAagunioninsudil wonu W eodugRwto
ua:BuovinyinAlulad udgolu doibauanAtys:k31onaw Baby Boomer MSUUSUADIEN
Auinalulad uaznau Gen Alpha fiu Beta Rlulauwsaunugnadsia N1Sas1oassA
WuRSvdavrhtodonnida nuduguaule AoTUUaoane ua:nstdonufidudasiunnAautu

ASOUASH soufivdadiduouausn

WAOAUAFIKSUNGUAUIKENT Sothenaanufitoawavlnyyius:auguiu
AsooNUUUAANAUE 1ASVAVISEVAIUDUSU HIUNNS2ONUUUAITNGVEIGOUTUNNDE
Wonswntiou ta:aaulongmsiBasaldagvauysai

Generation Y and early Generation X are pioneers of this trend. Not only
are they technologically adept and knowledgeable, but they also serve as a critical
bridge between Baby Boomers who are beginning to adapt to technology, and
Generations Alpha and Beta who are growing up In the digital age. Space creation
must therefore consider all dimensions, including Health and Clean, Safe, and Universal
Design for every family member, including beloved pets.

Products for these demographics convey the advancement of artificial
intelligence through cutting-edge design while maintaining warmth through
user-centric design Iin all dimensions, ensuring complete relaxation and fulfillment of
lifestyle needs.

Biophilic Modernism | Future + Generation (Futuration)
| Cozy Futurism | Al generate | Smart Technology |
Artificial Creativity | Wellness & Care | Hybrid Life |

Comfort | Harmony | Airy Feeling
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SHAPE, PATTERN

nsua

Re(Al)magine” IdunMsKaiugunsvuuu Fluid
Form agnvldulAviia:yuuuniuoiu Geometric douasaane
o:OlaundnAIfaINMSHEUNaU Organic ua: Digital Pattern
tuuruzRSaqe:tUdUNS=DN IK&N ua=oUTTAQlAY SOURY Smart
Material ADAMUAUUAWIAG

The "Re(Al)magine” trend emphasizes the fusion of
Fluid Form, featuring curves and rounded corners, with
Geometric work. The patterns feature dynamic elements
created by blending Organic and Digital Patterns. Materials
focus on glass, steel, and curved woodwork, along with Smart
Materials with special properties.

Shape f Pattern k&?w«w(m

Curve | Al generate form | Fluid Form |
Soft Edge | Soft Arch | Soft Geometric |
3D Print Organic Form | High Technology
| Futuristic Clean Look | Parametric | 3D
Print Pattern | Generative Pattern | Fluid
Line | Clean look | Curvy | Soft Dynamic |
Fluid Structure | Organic + Digital

Material koywo»w(m

High Technology | Upcycle | Recycle
material | Curve Tech Material |
Translucent | Semi-Glossy | Smart
Material | Hydrophobic | 3D Print
material

|

I |

-

ThudkanAadurouazdinn waunudlnusuag1vdiud 0TI ta=dlJ

5SSULNA IAUANLIIGE3AGI1A28 Modern Terracotta ua: Aquatic Awe Aa:nou

uuoAa Wellness Technology WSouasio2alauaasdaioinsssusia 1dgoon

wssoull ua: Transformative Teal

The primary color tones are white and gray, harmonized with warm
tones of beige, ivory, and natural wood shades. Vibrancy is added through
Modern Terracotta and Aquatic Awe, reflecting the wellness technology
concept, while distinctive accents are created with natural black, botanical

green, and Transformative Teal.

Hex gfrrcer
RGB: (255252,255)
CMYK: (01.0.0)

Pantone 424 C
Hex: #707372
RGB: (N2115114)

Hexgr7rg
RGB: (255247.247)
CMYK: (03.3.0)

Pantone 7540 C
Hex: #4B4F54
RGB: (75.79,84)

Pantone Cool Gray1C Pantone 7604 C
Hex: #D9D9D6 Hex: #E4DSD3
RGE: (217.217.214) RGB: (228,.213.21)

Pantone 427 C Pantone 467 C
Hex #D0OD3D4 Hex: #D3BC8D
RGE: (208.211,212) RGB: (21.188.14)

Pantone 2314 C
Hex: #AC7644
RGB: (17211868)

Pantone Cool Gray 7 C
Hex #979998
RGE: (151153,155)

Pantone Cool Gray 8 C Pantone 7567 C
Hex #838B8D Hex: #89532F
RGB:(136,129,141) RGB: (137,83.47)

Pantone 566 C
Hex #B9DCD2
RGE: (185,220,210)

Aquatic awe
RGB: (086.70.25)

Pantone 419 C
Hex: #584291
RGB: (88,162145)

Pantone Warm Gray 9 C
Hex: #83786F
RGB: (131120,111)

Pantone 7723 C
Hex: #50A684
RGB! (80,166,132)

Transformative Teal
RGB: (092,37,14)

Soft Wood

Metal
Chromium matt

Metalic future
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AcWTUAUNYEVALUAWLTUTUEA "Next Normal Life”

nolRiNaAdvIASEauaAdWSaUARa:an dulhlugnisuasok
WuRadoudoRasonuHdunatsia:Us:aunIsniRdnoUKLNE sUlUU
NMSQUaAgUNWDENY "Luxury Wellness” Bolliféiwaonisasivauaa
TRs1on1e udgusoufivnIsS2aNIULUS:aUMSIWIAVAEVIAS ALY
& d . = e - =3 ~ 3 ~
Wuagna (Well-Being) 3olasunonulouuIndu uaziAuiwsSaud:
avnuARus"EoIKaUuALAN (Value for Money)

Us:aun1sninADIUKSKSIKED “"Luxperience” Sodovoraiu
noAaasua:Aadivndoenu IWoasvan wi adouidolasumstiou
AANEIE@WUWSI0NE IWS1:AUKSKsTTUUDRUUTLTASaaguATan
ucigusoudvnsasiondwsinantonivdato (Spiritual fulfilment)
Ao Ns:AUACUNWES AUDVRIGVILUDEIVUNDSVADE

Increasing social pressures in the "Next Normal Life" era
have led to accumulated stress and fatigue, dri
seek private spaces that offer relaxation a diﬁf)\eanl‘
experiences. The 'Luxury Wellness' lifestyle, ext g b
physical balance to include specially designed
enhance well-being, has increasingly gained popularity, with
people willing to invest when they perceive value for r_ioney.

The concept of "Luxperience” therefore Inte;‘érotei%oth
science and art to create environments that promote relaxation
and physical restoration, as today's luxury extends beyond
material possessions to encompass profound emotional and
spiritual fulfillment, truly elevating users' quality of life.

LIVING
SPACE

insuddivanianAouds:cdariuviuanidaanssuiitiuntuAIUov U
ASIWA AvAUNSIOSAULAa:UIT soufivAoUTAVUUUDVIEUETE HauAuuao W
duusaonlauiwnavikdovsudinluoiuilio astousseniARa:ideoa:lu uousR
WasTIosuUUTTU2aa:NdUAIIUKSKSI1GDEIAqAUNMWEY INauWURRNaNUADY
Us:diaghnuaouauieldativavdd loednudousuldudoiBouus:anu

This trend conveys sophistication through architectural design that
emphasizes the value of craftsmanship, featuring travertine stone, woodwork,
and curved lines. These elements are complemented by the soft glow of
handcrafted dark brass lighting, creating a refined atmosphere. Minimalist
furniture further enhances the luxurious feel with the use of high-quality
materials, resulting in a space that seamlessly blends meticulous craftsmanship
with comfort. Warm tones serve as the unifying element, tying the overall aesthetic
together.

16



PEOPLE

nauAuRdudsINuUavInsudtuUviduaovndy Ao
NguU Gen X Aa:aunoUKtoEa1INNNSHVILLIEIDUIU DU
Buas:KUNToAIEBOIUMSIEES Ola:UDVKIRAaLQASKIY
AMSHVIUAUNSQUAAULDY IWOAUKIADIUKLNEALNDS0UDY
650 ua:ngu Silver Generation Af&vIAdVKUS:AUNISAT
TsunuuiStosiaduay wouRo:aUHUNA:a510AIUNSOT

s AfUAT 00wao‘ooomr‘imumlvT}olﬁun&unmuqu?uﬁuan
3a

[={}

WONINTRADIUEATYAUNIS22NUUUWURRAKEIU
inaluladdugv (High Tech) wWhAuAWUs:aialunIsSUSNS
(High Touch) TsouluWURWNLIDUNMUNa0SSSUBNE aQalo
oonmavnigicnaulondlawi:unna K3owuRauIRUaU
Us:aumsaimsuidalawn:mo soudomssaassiunmetuRwn
ONALTRSOVSUMSOESOUNUANSIZE BoBoEaSI0USSEINIAKDU
pangLasduoendalo ta:astousaunisailawn:ao Aens:au
ADUKUNEUDVADIUKSKSITRANGUNIIIASANKSDNISUSNIS

Gen X/ Sibver Generation

\

\ e T —
&

This trend is represented by two key groups -
Gen X, who have accumulated work fatigue over many years
and are beginning to recognize lifestyle risks, seeking
balance between work and self-care to discover life's true
meaning and the Silver Generation, who are pursuing
age-unrestricted new experiences, ready to fulfill dreams
and create valuable memories to enrich their later years.

They prioritize spaces that integrate advanced
technology (High Tech) with refined service excellence
(High Touch), whether it's nature retreats, personalized
fitness studios, or specialized therapeutic spa facilities. Their
living spaces are also designed to accommodate pets,
creating a relaxing and healing atmosphere, ultimately
delivering personalized experiences that elevate luxury
beyond mere objects or services.

kw

Mindfulness | | Wellness | Refine
| Peaceful ealm | Extra comfort |
Exclusive | Minimal Luxe |
Luxperience | High touch |
Discreet Tech | Understated
Opulence



sUnsvolliupdiuaaunsiads:k31vtdulav
Joutos LazuaURAUGA LGaSIVAUaLQas:K3AITU

NUANCE
& COLOR

TnudkanwiutdsnTnuna:a Muted AGoUIBVAUSSSUBNEA G510USSEMA

sssuBNAla:AUSOUATE Uru:Rasaaneidnoudauloula:
SUIE nclvANUBUTGDUTUS 188 8a douSaqo:Itiungy
sssuvn@agvllinusudula:RURDasaangaw A Walu
fudaqnaunusssusidasivlak=dnaviulaawiAy uax:
wsiOnalwRusau soufivmsidanigsaqlusouaoiiwo
ashodaua:ANUSANIUIEUISTRAUNUR

The forms emphasize a striking contrast
between soft curves and precise edges, achieving
a balance between natural and contemporary
aesthetics. The patterns are gentle and minimal yet
Intricately detailed. The materials highlight natural
elements such as warm wood and uniquely patterned
stone, combined with nature-inspired alternatives like
special-shade gold metals and marble-patterned
ceramics. The use of Translucent Layers further adds
depth and a sense of lightness to the space, creating
a harmonious and airy atmosphere.

Wounanella:ksKsIUUIUQaaNQ a:fouliudAa Wellness Luxury Thudsovigiwo
wWiuaowavuta:AW IS vru:AdnaviulaamaAugnurundua Accent 1a5U
USSEINAKSKSI9USU llaaWUDEIRvIUDaNIUU SofononubncuAita:AuITofo
oghvoidsaten

The primary color palette focuses on earth tones and muted colors
that connect with nature, creating a relaxing yet understated sense of luxury.
This reflects the concept of wellness luxury. Secondary tones are used to
emphasize tranquility and spaciousness, while special-shade gold is
Incorporated as an accent color to enhance the warm, luxurious atmosphere.
This accent adds depth to the design, symbolizing value and tasteful

sophistication.

Preclous Pearls Titanlum White

Pantone P 179-1C PANTONE Cool Gray 1C White Gold

Hex : #F2F1FO Hex : #E2E2E2 PANTONE 20-0084 TPM
RGE : (242,241,240) RGB! (226, 226, 226)

Cannoll Cream Warm Granite

PANTONE 7604 C PANTONE Warm Gray 6 C Beige Gold

Hex : #10efe2 Hex : #AS9F98 PANTONE 20-0027 TPM
RGE : (240, 239, 226) RGB! (165159,152)

Moon Drop
PANTONE 7527 C
Hex : #DDD4C9
RGB :(221214,201)

Smokey Olive

PANTONE 417C Honey Gold

Hex : #6E6D63 PANTONE 15-1142 TCX
RGE: (110,109,99)

Natural Radiance Olive Green .

Pantone P 9-1C PANTONE 5747 C i Rich Gold

Hex : #E6DABF Hex :#3C4C24 PANTONE 16-0836 TCX
RGE :(230,218,191) RGB: (60,76,36)

Translucent Layers | Negative

Woodburn
PANTONE 7533 C
Hex : #49392A
RGB:(735742)

Swiss Coffee

Sophisticated | Organic Shapes : £ . PANTONE 482 C
Soft Curves | Ergonomic | Mo Hed ponceele
| Geometric | Natural Elegant’|

| Precise edge :

Material keywordo:

White Gold | Oak Wood | Warm y
Honey Gold | Beige Gold | Sm:n 3

| Natural Stone | Exotic Marble |
Travertine | Ceramic and Porcelain *

Weathervane
PANTONE Black 4 C
Hex :#2D2319

RGB! (453525)

Cappuccino Froth
PANTONE 4525 C
Hex : #CBAFBB
RGB : (200,1775139)

Walnut Brown
PANTONE 7531C
Hex : #6A5F4D
RGB : (106,95,77)

Japanese Irls
PANTONE 7568 C
Hex : #7E5739
RGB :(12687,57)
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viuduaniagnssuldutknougIAtynunIsUsSuUsvaAISIATRNAULAID
G3alkl uaaWuaNIdaud2enIsUNSaqkdaiBNanicivoe1oasIoassA Wwu naooul
SluAaRuUssUDUNUD KSalAuKUIOAQNUALIDDNIILUTKL dounisSanIsWwuRitiuAo L
dakguWosavsumsiduiuRkankanelusLNAaWSaUAUTETOISooNISUSKTaWao U
rus:uuuavasota:Msidoniddaqridudasdodvuoadoy a:RounsaonNIUUR

uiiauaoucdalan ucagonAvAIUaDYIUSIUEITE

Architectural work prioritizes breathing new life into old buildings
through creative decoration with recycled materials, such as transforming milk
cartons into walls or redesigning leather scraps. Space management emphasizes
flexibility to accommodate diverse future uses, while focusing on energy
efficiency through lighting systems and eco-friendly material selection, reflecting
environmentally responsible design that maintains contemporary aesthetics.

24
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Generation Z AoauRlGulauwsaunuMstivdola ta:
AW ANUGVIDadoU wanwastodnswariuluiGeadide ua:wdu
ns:UDNIFEVISENSDVANUGVEUTUS:AUFOAL tasscAulan a:Nausinu
msidonassaumuazuusudiiiosesssulunissnidlan wonwnas:Kun
todaykis:aulan nolanifdad AouluiniRguNMVIASUZA anto:lan
Sou ua:MsSan1snswensAgvEU

N1saadutduovndl Generation Z WiunisAnuiua:
W3guinguaglvsounau lagtkaowaiAnynuaowiusolauazAou
godutunisdiliussio wSoududdsrewuiwaauARdudasiu
douoadou wonwdvluiwevdundugusinaniiiidods udgodu
usvdundaulssiodovusuvasutusnivnIsaduviu Tugsuuuu
AsuilavaudadoALLINTU sSADRaIUISNODUAUDVADIUADVNST
o:ldsunisatuayulus:e:619 ta:astoAUaUWUSAgOEUAUNGU
HiGousutkldoenounoso

Generation Z grew up with information accessibility and
environmental awareness. They wield influence through social
media, advocating for sustainability at both societal and global
levels, demonstrated through their selection of ethically
eco-conscious products and brands. They recognize global
challenges, from globalization and economic inequality to climate
change and sustainable resource management.

Generation Z's decisions come from thorough research
and comparison, emphasizing business transparency and
sustainability, with willingness to pay more for eco-friendly
products. Beyond being just a consumer group with purchasing
power, they are catalysts forcing businesses to shift towards more
soclally responsible operations. Businesses that meet these needs
will gain long-term support and build truly sustainable relationships
with this new generation of users.




Shaped Pattein keywords:
Solid Form | Parody | Gimmick | Abstract
Forms | Geometric | Curve | Rounded |
reative | Gimmicks | Playful |
p | Randomization | Melting |
Marbling

g~

Y

jials | Composite Material
d egradable Materials.

sunsofuinsud ReZycle 1GulUdosAouaunua:
ADIUAQASIVESSA HIUNSHAUNaNUWDSURKaNKane rio
suUnsvlsuAiORIN o SeIa:EUlAVSas: Dufivsunsof
AW Parody & Twist douadaanstiuuionNns:usunis
SluiAa 1GU MskaswaagRkAoUSAnaulkaua:Aaion
Wila Jaauiunssgaua:sviAa Nnodaqgnoulwaa Jaqeos
aarsldoinsssusnd (Bio-based) ua:5aqméa?ﬁﬁqn
SulviAatAbyaA (Upcycled Chic)

The ReZycle trend features forms filled with
playfulness and creativity through diverse shape
combinations from simple geometric forms and free
curves to shapes with parody & twist. Patterns emerge
from recycling processes like melting, creating fluid and
unpredictable effects. Materials emphasize reuse and
recycling, incorporating composites, bio-based
biodegradable materials, and waste materials upcycled
into valuable items (Upcycled Chic).

Main Calor

Pantone 7534 C
Hex: #D1CCBD
RGE: (209,204,189)

Pantone 2310 C
Hex: #D9COAS
RGE: (217,192,169)

Sm,o(fom Af [}&fov

Pantone 2029 C
Hex: #F2827F
RGE: (242,120,127)

Accent(olor,

Pantone 2296 C
Hex: #D6ES6ES
RGE: (214,232101)

Pantone 7415 C
Hex: #EGBAAS
RGBE: (230,186,168)

Pantone Yellow 012C
Hex: #FFD700
RGB: (255,215,0)

PANTONE 12-4608
TCX Clearwater
Hex: #AADSDB
RGE: (170,213,219)

Pantone 2025 C
Hex: #FFBA3D
RGE: (255,138,61)

Pantone 185 C
Hex #E40028
RGBE: (228043)

Pantone 2253 C
Hex #BDESCY
RGB: (189,233,201

Pantone 7472C
Hex: #5CB8B2
RGBE: (92,184,178)

Pantone 2146 C
Hex: #00358E
RGE: (0,53,142)

Pantone 568 C
Hex: #006C5B
RGB: (0,108,91)

Pantone 2146 C
Hex #00358E
RGE: (053142)

Pantone 20-0002
TPM Metallic
Shimmer

Ice Palace

|

T -ﬂm‘v '

Ynua’fulnsudduuowua‘\us&du t§umn§ i ﬁlﬁul'nu.,

Neutral nauné AUSSSUBNE CNUGDBESOORITLAN AUNUCIEO

AYADIULLUDA a3 Accent Raalalaaidu soudoaBULTaSN _

AldsuAIWRUADY swonmumau?o?hmuaanhu QeSO

This tfen 's colors are divided lnto three levels:
primary neutral tones that blend with nctur’e secondary
colors adding playful yet gentle touches, and vibrant accent
colors, Including metallic silver that adds modernity,
creating interest in the overall design.

2
¥

2313C 7504C 405 C
Hex: #C39367 Hex: #94795D Hex: #696158
RGB: (195147,103) RGE: (14812193 RGB: (105,97,88)

Pantone 426 C
Hex #25282A
RGBE: (37.40,42)
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Our cultural values are a mirror of our creativity.

And when we allow them to merge,

We reflect the true essence of humanity -

one that is interconnected and full of shared meaning.

— Ai Weinwrei ,,

ANSIAUNTIVMDVIRED Ua:N1STI8aUIIU ANAULIANANKAVYA
1n30-19 wSaudnswauavinAlulagasna ldastousinngnisad “Digital
Nomad” AAUKaoSOUNSMHOIUGIAUNSIAUNIY asv3aG3andakgu

e ——

B i

ua:tasuus:aunisnidiudausssy IIaQQUSSDUSEKINIONS:EUE
. . = . ~ - . . = ~. ~ — -
Globalization NiGoucoAUNDlan ua: Localization Na:rausaanuod
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The resurgence of travel and relocation in the post-COVID-19
era, coupled with the influence of digital technology, has given rise to
the “digital nomad” phenomenon. This lifestyle blends work and travel,
promoting flexibility and cross-cultural experiences. It represents a
convergence of globalization, which connects people worldwide, and
localization, which highlights unique local identities. As a result, creative
industries are beginning to merge the expertise of international
professionals with local wisdom, driving a new form of soft power that
embraces and celebrates the diverse cultural influences from around
the world.

This phenomenon has led to the emergence of “Pop Crafture,”
which fuses local craftsmanship with contemporary technology
through collaborations between local artisans and creative
organizations. This synergy redefines design by connecting traditional
identities with the demands of modern consumers, creating a new
dimension of design that respects diversity and cultural values.
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The spatial design in the Re-naizzance trend reflects
a creative fusion of local culture with contemporary elements. This is
achieved through the reinterpretation of traditional patterns and
materials, such as woven designs scaled up as architectural
components or embroidery transformed into wall patterns. Vibrant
colors and unconventional shapes add a sense of playfulness to the
space. The layout emphasizes flexibility, blending local craftsmanship
with recycled materials and modern technology, creating a unique
experience that is innovative while preserving traditional identity.
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GEN Y/ GEN 7

GenYua:GenZ na:unuﬁlﬁUTmU"lws"ouﬁunoﬁu Generations Y and Z, who have grown up

Aoruuovinalulagadsna TananguridodAnyiunistu alongside the advancements of digital technology, have
IPAoudcuuUsSsSsSUSOUETs WonNuAdA>ILEakeauaotunis become key drivers of contemporary culture. They exhibit

high adaptability in embracing and integrating diverse
cultures, welcoming new experiences through travel and
online connectivity. This has fostered a perspective that
respects differences and values local identities.

Usuddua:dudusausssuikainkane Wasuus:aunisald
TruNMsidunivua:msidoudooaulal FAIRALULDORA
iImMswiuaunandwtazikuaruAludadnuninoviu

na:unus:ufhijéwdéouéndumsw"cumqtun'mwiiso These younger generations also advocate for
improving quality of life in ways that align with local

contexts, favoring well-designed and appropriate
products and services. They have become key
intermediaries in transmitting and blending cultures
without borders, enriching the world with vibrant colors
and diverse stories.
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Global Blend Local | Design Meet Craft |
Local Pop | Cultural Fusion | Soft Power
| Nostalgia | Creative
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The Re-naizzance trend combines diverse forms
through craftsmanship, including asymmetrical geometric
shapes, organic natural forms, and fluid designs. Patterns are
created through rhythmic repetition, featuring overlapping
geometric motifs and contemporary zigzag patterns. Materials
emphasize innovative combinations, such as weaving natural
fibers with synthetics, embedding marble patterns into terracotta,
or enhancing burl wood with vibrant colors. These elements reflect
the adaptation of traditional craftsmanship to modern times.
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Shape § -Paifmka/wow@f
Irregular Geometric | Playful
Symmetry | Handcrafted | Curve
Edge | Artisan Abstract | Abstract
Cultural Shapes | Repetition |
Playful Geometry | Cultural Motifs |
Dynamic Patterns | Ethnic Collage |
Overlapping | Zig Zag | Weaving

Material ke,«fw&u(@':
MixMaterial | CraftsmanShip | Local
Adaption | Composite Fiber |
Terracotta | Bamboo | Wood |
Ceramics | Mosaics | Fabrics | Shine
& Brush Metal | Marble & Stone
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CE & COLOR

Thudkaniuinsudda:NouncoudUdUKHIUKOE Warm Beige ua:
Nude Skin waunu Cool Grey ua:lsladdoe Intense Rust ua: Terracotta
AR WSEnaULGENTGY dsovilulaanasivuazaalatu 2810ddUUNSY dU
uoUsAoa ualgadibud RIWUBSaBondeuavannadeuigi @dous Accent
wiunowlaalaudoe Reflex Blue ua: Lagoon soufivdlak:ogionoav 19U
ua: Copper wsoulsladiWiFiudos Cherry Tomato Rdofionisladiuaaoonad
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The primary color palette in this trend conveys warmth through
shades like warm beige and nude skin, balanced with cool grey and
highlighted by intense rust and terracotta, evoking a raw yet profound
aesthetic. The secondary colors introduce brighter and more vibrant
tones, such as coral orange, apricot orange, and jelly mint, bringing
vitality reminiscent of morning sunlight. The accent colors add prominence
with reflex blue and lagoon, complemented by metallics like gold, silver,
and copper. A special highlight, cherry tomato, symbolizes celebration
after crises and reflects a sense of playfulness and joy.

Pantone 475 C
HEX:#F3CFB3
RGB: (243,207,179)

HEX®9D2235
RGE: (157.34,53)
Pantone 201 C

Pantone SO35C
HEX:#DFC2C3
RGB:(223,194,195)

Pantone 2345 C
HEX2FF6D6A

SILVER
RGE: (255,109,106) y

Pantone 157 C
HEX®ECA154
RGB: (236161,84)

Pantone Cool Gray 1C
HEX:#D9D9D6
RGB: (217,217.214)

SILVER COPPER

Pantone134C
HEX:#FDD26E
RGB:(253,210,10)

Pantone 2401 C
HEX®34A798
RGB! (52167,152)

Pantone Bright Red C
HEX:#F93822
RGE: (249,56,24)

Pantone Reflex Blue C
HEX:#001489
RGB:(020,137)

Pantone 471 C
HEX:#B86125
RGB! (184,97,37)

Pantone 627 C
HEX:#133228
RGB: (19,50,43)

Pantone 181C
HEX:#281312F
RGB: (129,49,47)

Pantone 440C
HEX®382E2C
RGE: (56,46,44)

Pantone 311S C
HEX:#200C1DS
RGE: (0,193213)

Pantone DS 325-1C | Pantone 2286 C
HEX®2000000 HEX:#7ACC00
RGE:(0,0,0) RGE: (122,204,0)

Pantone 7449 C
HEX:#412738
RGB! (65,39,59)
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The crises people face today have led them to seek ways
to balance anxiety with optimism. In this era of overwhelming
information, traditional stress-relief methods are being replaced
by mechanisms that create a “dopamine rush”, triggering instant
happiness in the brain. This is often achieved through “cuteness,”
ranging from universally accessible content on social media,
such as pet videos or unboxing mystery boxes, to high-value
collectibles. Businesses are also incorporating cuteness into their
offerings, creating positive experiences that encourage sharing in
the online world.

INsud Re-MY:D 1dugaluWuRIBow I riugua:WunaisistuAdoonsasio
2advqQadksulviBuanide dounmsuauaduaatanuinalulad tunsteiw LED
wuiduanelssosdosounusunsonlaalduna:Fduaunauiu nod Iusndudovidnoy
unsntunnavAUs:nau IWgvastoalduibionanuailaw:daNaiuisnasounants
AUWURTGog0DUS:ENSN W

On another front, the rapid integration of Al technology
into daily life has brought both opportunities and challenges in
design. Blending the warmth of emotional connection with the
rigidity of technology has become a critical approach to making
technology more relatable. This has led to co-creation between
producers and consumers, resulting in spaces and products that
cater to diverse needs while fostering a positive and engaging
experience.

The Re-MY:D trend stands out in commercial and public spaces aiming
to attract attention on social media. It achieves this by blending vibrancy with
technology, incorporating seamless LED strip lighting alongside bold shapes and
playful colors. Not every element needs to embrace cuteness; creating a distinct
and unique focal point is enough to establish a strong personality for the space.
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NauAUUINSUG Re-MY:D a:rioumsusudouavau3enioiu
Au2VANLFUITUIUIKNBFOFAUDVEIA WONIUNAS:KUINTOADUEIFATY
vovauMWsaMmunaoANUIUsUsouvavlan IFsugioRanc ta:dola
roarsAolnuinuluBeabids unuRv:ausuwonowdISoua:ns
g2USU woNIdoNTEE5 avgnuloduunazinouaunudvian taeq
sufaungu “Kidult” (Kid + Adult) k8aRlkadAllas vKiAIUGURHIU
Msacauuavlaula:aouaviiBoulgonuduidn

VU3 deduguswnanssulkandbwadcdogunwda nstau
vovlauvreuvivana:aanduASsaldog1vDUS:ENSN W UtuzAADL
$a@nAafivduinig (Nostalgia) GogidgsunAduikoLa:ANLSanivoa
ladoulduWunuasasigRWINIUNEIISOKAULUIWN T IUENUARGDONEY
AUADIWMNMBUDVT3Q

The Re-MY:D demographic reflects the adaptability of
working adults who prioritize happiness as the ultimate goal in
life. They are acutely aware of the importance of mental health
amidst global instability, economic downturns, and the
overwhelming flow of information on social media. Rather than
striving for success and recognition, they choose to live In the
present and find joy in small, everyday moments. This has given
rise to the “Kidult” group (Kid + Adult)—adults who seek happiness
through collecting toys and items that connect them to their
childhood.

Research confirms that these behaviors have positive
effects on mental health. Playing with toys provides therapeutic
benefits and effectively reduces stress, while feelings of nostalgia
help alleviate loneliness and anxiety. It acts as a safe haven,
offering a comforting retreat during life's challenges.

Playful | Soft | Emotional comfort |
Optimistic | Good Vibe | Soft tech |
Co-creation | Optimistic | Glimmer |
Creative | Uplifting | Enjoy little
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SHAPE, PATTERN
& MATERIALS

suUnsotuinsuddldiisoUuanatoonn Soft Al a:RourulduanslAvouu oA
1IsunAnia [dadouliuu Baby-schema a$10A010U$dnUNISUQ asaanguuoiduaoonAnio
AonduWuiioanuianuuusasOUAUNELUU Modular ta:nduRtdinalia Soft gradient
as1oussEINATvOSVAVGINA JaqlaufuauovaLUTala:RUNNURDSUNEIUU Frosty
ua: Ultra Glossy lasidnmswuw 3D i0uTsladiiaaodu Layer Gaou rivascaans Marbling
Ms@d uarnswaudaq

The forms in this trend are inspired by soft Al, reflected in curved lines with
subtle geometric influences. Proportions based on the baby-schema evoke a sense
of endearment. Patterns take two directions: 3D modular textures that feel soft and

inviting to touch, and designs using soft gradients to create a semi-real, semi-digital
atmosphere. Materials play with the contrast between transparency and opacity,
featuring frosty and ultra glossy finishes. 3D printing serves as a highlight,
showcasing distinct layers with marbling patterns, gradient effects, and mixed
materials.
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Shape § Pattern kafwyw(m
S/wr.,a& Adorable | Postmodern |
Gentle | Comfort | Lively | Soft All

Patllern Direction [: Chubby |

Soft | Nostalgia | Customizable

Patlern Direction Z: Light |
Soft-Gradient | Ai-Inspired

Material ku,wo«w&r
Al-Inspired | Multi-layer | Frosty |
Glossy finished | Ceramic | 3D printed
| 3D Print texture & pattern
techniques (Highlight - Digital
Craftsmanship)
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& COLOR
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Sabuddoavacnuaunauiu logiaw :dikdovdou BousunUaNTEILaWF00U
UoN UeuEAgoAVAIU Timeless AUNTUUs:gnATSIaKaINkane wuldeosniu
12AULW32URGIEINUADIUDUSUTRAUDIUDDNIUU

The color palette in this trend is characterized by vibrant pastel
tones, creating a mood that is both soothing and playful. Soft yellow stands
out, offering brightness and positive energy while maintaining a timeless
quality that allows for versatile applications. Similarly, light pink adds
warmth and a gentle touch to the overall design, enhancing its inviting and
uplifting feel.
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Main(alor Secondar /ﬂa&»z/ Accent (slor

Pantone 7485C Pantone 703 Pantone 7548 C

RGB 208 222187 RGB 190 64 62 RGB 255198 0

HEX #DODEBB HEX #BE403E HEX #FFC600

Pantone 7499C Pantone 695 Pantone 179

RGB 241230178 RGB 180106 115 RGB 224 60 49

HEX #F1E6B2 HEX #B46A73 HEX #E03C31

Pantone 4645 Pantone 7607 C Pantone 286

RGB 173124 89 RGE 194 110 96 RGB 0 51160

HEX #AD7C59 HEX #C26E60 HEX #0033A0

Pantone 7520 U Pantone 7457 U

RGB 234190176 RGE 188 246 246

HEX #EABEBO HEX #BDF6F6

Pantone 263 U

RGB 215 198 230

HEX #D7C6E6 [ - Te— O —
- -

Pantone 663 C | —

RGB 229 225 230

HEX #ESEIEG v

Pantone 710 U

RGB 225106108 -

HEX #E16A6C e
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